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PlacelQ is the Premier Location
Data and Technology Company

Place

PlacelQ has
been helping
businesses
leverage 200MM+ 1 14MM+ 28MM+
location-based Unique Residential Commercial
intelligence to Users Parcels Locations

understand and
connect with
consumers for
10 years.
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Foot Traffic vs. Pre-COVID-19 Norms, by Category
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Foot Traffic vs. Pre-COVID-19 Norms, by Category
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SECTION
01

Traffic is Not
Just Down,
it’s Different
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